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Background on the
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Fits any industry or purpose
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Listings Deals Events

Highly customizable

News of the week
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Featured listings See more

Integrated apps
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o alomn AVERAGE CTR: [)34%
Metrics matters I~ 034
Metrics provide a way to objectively o st o

measure and manage the performance

of a business. < E e
. Oll:s .||I

They are essential for setting goals, ' e o
tracking progress, and making a |
data-driven decisions that can help the
business to succeed. - I
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Marketing Metrics

Sessions

Users

Average Session Duration
Bounce Rate

Traffic Sources

Page Views

Conversion Rate

10418.00 (33.13%)
M Referring Sites
10,041.00 (31.93%)
[ Direct Traffic
554300 (17 95%)
Other

Export v || E3Email Advanced Segments: | All Vists v

Dashboard Dec 20, 2009 - Jan 19, 2010
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Site Usage
NSV 31,442 visits 79.72% Bounce Rate
N~V 43,627 Pageviews AN 00:01:30 Avg. Time on Site

1.39 Pages/Visit 67.54% % New Visits

Traffic Sources Overview

Map Overlay

W Search Engines

5340 (16.98%)

view report

Visitors Overview Content Overview

Pages. Pageviews
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Ibeths_blogR2003051s0-you-want 2273

ibeths_blogr003#1 2what-lesson: 1812
23,777 visitors
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Conversion Goals

A conversion goal is the desired
outcome of a marketing campaign, and
it is a critical component of the
conversion optimization process.

A conversion can be getting new
advertisers or simply driving traffic to a
category or to a specific listing, for
example.
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Goal URLs

https://demodirectory.com/sponsors/listing/listing.php
https://demodirectory.com/sponsors/classified/classified.php
https://demodirectory.com/sponsors/event/event.php
https://demodirectory.com/sponsors/article/article.php

https://demodirectory.com/sponsors/banner/banner.php
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“ (‘:\K\Sl\' Analyt Home Reporting Customization Admin

Audience Overview

° ®
Emall Export v  Addto Dashboard  Shortcut
Goals in Analytlcs —
All Sessions
100.00%

Overview

4~ Shortcuts

, Intelligence Events
: Sessions v VS. Selecta metric

Setting up conversion goals in O fonTime R—
Google Analytics involves a few e e |

simple steps. Go;mw

It's a good idea to regularly monitor B U
and analyze your conversion data to R 28:,&7 _ ?5,32‘?8_2_,#\
optimize your website for better S —
performance. e 114 00:00:35

Users Flow | SN |

» Behavior

» Custom

=% Acquisition % New Sessions

81.919



CONVERSION GOALS FOR DIRECTORIES

Events - Goonle Analytics - Goonle Chrome

% Events- Goonle Analytics x

€« C § aww.google.com

Google Home  Reporting
Goals Report | e
Events
s At the moment =
Some tips for analyzing acquisition 1
reports include focusing on the >
channels that are driving the most
traffic to your site and understanding G T— i
how users from different channels = T
behave on your site. B ventapa
You can also use this data to optimize
your marketing efforts and improve the

user experience on your site.
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